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Record interest ahead of this summer’s Womens
European Championship (England)

New records likely #TV viewers & # Spectators
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Gaining traction

» Generally, better performance, more interest. Same «formulay in the stock market. In addition, there are some key
elements companies can focus on:

= Communicate a clear business plan; What is the underlying “story”:
— Consistent strategy normally helps, i.e., easier for analyst and investors to follow key drivers
— Normally helps with a strategy that is somewhat different from other companies: Avoid being “yet another company with
the same strategy”
— Focus on drivers you can “control”. If possible, reduce earnings volatility

» Together with the strategy, it is appreciated if you communicate targets, both short term and next 3/5 years.

— Communicate which underlying (market) drivers that are key to reaching the targets and how this affects the company

— Any difference between segments?

— How to leverage on market trends?

— Reality check:
* Market size (addressable market) vs company’s sales target
* Margin targets vs peers/top performers

— Reaching short-term targets/expectations de-risks the investment - creates interest. Also, good reason to “remind”
investors and analysts of longer term targets

= Clear communication from management on business plan and targets

= Establish track record through strong numbers. «Risk of losing out» still holds.
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Gaining traction cont.

= M&A normally attract interest
— Small companies can become larger (Scatec, Kahoot, Crayon, Aker Solutions, Elkem, AF Gruppen, Hydro)
— Likely to benefit liquidity

= Availability for investors (also smaller) and analysts.
— Management
— Relevant info (in Excel if possible)
— Give all shareholders the same service

» “Follow” analysts’/consensus earnings expectations
— If you have guided, talk to analysts that are deviating and understand why
— If a company reports at “consensus” or in-line with guidance, but below one analyst, you can face a headline as
“‘Company “A” misses our estimates”. Can be avoided

= \Work with investment banks
— Block trades, movements in shareholder list, etc.

» Reduce balance sheet risk:
— Remember, companies might argue “no” balance sheet risk. However, market determines; If many investors see
balance sheet risk, stock has probably already dropped.
— Use capital market when open, not always wait until you “need” equity / funding.
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Timing of quarterly numbers / roadshows

* Avoid presenting quarterly numbers at the same date/time as larger companies.

* My impression, few companies report on Mondays. (?)
* If possible, report as early as possible.

* Many companies do roadshows after quarterly numbers. This means busy times for investors and hard to get attention

* Instead of roadshows together with quarterly numbers, consider s roadshow later, i.e. mid-quarter. Easer to get
investors’ attention.

» Breakfast/lunch/dinner with larger investors/potential new investors.

» Getting investors interest not getting easier

— Attracting interest is more challenging when market volatility is high; Investors tend to move towards more liquid companies
+ “Easier” to adjust stock portfolio
— Many IPOs recently, investors (and analysts) have “limited time”
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Consider Commissioned research

 Credibility & integrity

Not buying a perpetually positive view! — No recommendation, price range instead of target price

* In-depth initiation report covering all material aspects of investment case: company profile, business model, market
outlook, estimates, peers, valuation, etc.

» Superior distribution - Key!

Open research platform — can be distributed freely by anyone: company, investors, etc.
Meet new investors: Introduce Investor Days — both group sessions and 1-on-1s
Presentation for internal sales team

Institutional distribution
» Analysts has high level of interaction with institutional investors
+ Estimates visible to everyone on Bloomberg, FactSet, etc. — not only for research subscribers!

Retail distribution
» Research published to Nordnet and Avanza retail trading platforms

* Other benefits

+ Committed analysts — higher level of follow-up and attention

* Quarterly presentations at ABGSC offices open for all — companies can reduce costs

« Streaming of webcasts on ABGSC commissioned research website

» Potentially: increased trading and liquidity in shares, ???

ABG

SUNDAL COLLIER



Norway Sweden United Kingdom Denmark

ABG Sundal Collier ASA ABG Sundal Collier AB ABG Sundal Collier Ltd. ABG Sundal Collier ASA
Pb. 1444 Vika Box 7269 St Martins Court Copenhagen Branch
Ruselgkkveien 26 Regeringsgatan 25 5th floor Forbindelsesvej 12, St.
8th floor 8th floor 10 Paternoster Row DK-2100 Copenhagen &
NO-0115 Oslo SE-111 53 Stockholm London EC4M 7EJ

Tel +47 220160 00 Tel +46 8 566 28 600 Tel  +44 207 905 56 00 Tel +45 35 46 30 00
Fax +47 22 0160 60 Fax +46 8 566 28 601 Fax +44 207 905 56 01 Fax +45 3546 30 10
Germany USA Singapore

ABG Sundal Collier ASA ABG Sundal Collier Inc. ABG Sundal Collier Pte Ltd

Frankfurt Branch 850 Third Avenue 10 Collyer Quay

Schillerstrasse 2 Suite 9-C Ocean Financial Center

5. Obergeschoss New York #40-07, Singapore 049315

DE-60313 Frankfurt /Main NY 10022

Tel +4969 96 86 96 00 Tel +1212 605 38 00 Tel +65 6808 6082

Fax +49 69 96 86 96 99 Fax +1212 605 38 01

This material has been prepared by ABG Sundal Collier ASA, or an affiliate thereof ("ABGSC").

This material is for distribution only under such circumstances as may be permitted by applicable law. It has no regard to the specific investment objectives, financial
situation or particular needs of any recipient. It is published solely for informational purposes and is not to be construed as a solicitation or an offer to buy or sell any
securities or related financial instruments. No representation or warranty, either expressed or implied, is provided in relation to the accuracy, completeness or
reliability of the information contained herein, nor is it intended to be a complete statement or summary of the securities, markets or developments referred to in the
materials. It should not be regarded by recipients as a substitute for the exercise of their own judgement. Any opinions expressed in this material are subject to
change without notice and may differ or be contrary to opinions expressed by other business areas or groups of ABGSC as a result of using different assumptions
and criteria. ABGSC is under no obligation to update or keep current the information contained herein. ABGSC, its directors, officers and employees' or clients may
have or have had interests or long or short positions in the securities or other financial instruments referred to herein and may at any time make purchases and/or
sales in them as principal or agent. ABGSC may act or have acted as market-maker in the securities or other financial instruments discussed in this material.
Furthermore, ABGSC may have or have had a relationship with or may provide or has provided investment banking, capital markets and/or other financial services to
the relevant companies. Neither ABGSC nor any of its affiliates, nor any of ABGSC' or any of its affiliates, directors, employees or agents accepts any liability for any
loss or damage arising out of the use of all or any part of this material.

© 2020 ABG Sundal Collier ASA. All rights reserved. ABG Sundal Collier ASA specifically prohibits the redistribution of this material and accepts no liability
whatsoever for the actions of third parties in this respect.

SUNDAL COLLIER



	IR seminar�
	Slide Number 2
	Slide Number 3
	Gaining traction
	Gaining traction cont.
	Timing of quarterly numbers / roadshows
	Consider Commissioned research
	Slide Number 8

